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OUR M IS SION

 

(So Others Might Eat) 

provides material aid and comfort  

to our neighbors in the District of Columbia, 

helping them break the cycle  

of poverty and homelessness 

through programs and services that  

SAVE LIVES,  

IMPROVE LIVES,  

and  

HELP TRANSFORM LIVES 

of individuals and families,  

their communities,  

and the systems and structures 

that affect them.
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There is no wrong door at SOME. 
Every door—no matter what door someone 

walks in or what platform they hit—is an invitation and 
an opportunity to see each person clearly, to identify their 

strengths, and to understand their needs so that we can 
address their needs by building on their strengths.

FATHER JOHN ADAMS, PRESIDENT EMERITUS

OUR VA LUE S

AN INTER-
FAITH 

APPROACH
of service to  

our brothers and 
sisters in need 
by welcoming 
the assistance 

of all concerned 
persons.

EMPOWERING 
THE PEOPLE  

WE SERVE
by respecting 
their human 

dignity and by 
helping them  

to restore hope 
in their lives.

ADVOCACY 
ON BEHALF 
OF THOSE 
WE SERVE

in collaborative 
partnerships 

to address the 
root causes of 
homelessness, 

hunger, and 
poverty.

RESPONSIBLE 
STEWARDSHIP

of the  
resources 

provided by 
our donors, 
volunteers,  

and  
employees.

INTEGRITY 
AND TRUST

by setting 
high standards 

for inclusive 
policies, 

practices, and 
behaviors that 
are objective 

and fair.



MAYA’S PATH AT SOME

Transitional Housing

Financial Literacy Training

Medical Care

Children's Education

Job Training
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SOM E SUC CE S S STORY:

MAYA PERKINS
BACK IN 2014 Maya Perkins was living in a Motel 6 off New York Avenue with 
her daughter Heaven. Heaven, who was just a toddler, suffered from serious 
medical problems. Maya knew she needed help. So, she packed up their 
belongings and brought Heaven to the DC general family shelter. “My first day 
there I cried,” says Maya. “I was like how did I end up in this situation? I have my 
child in a shelter. I’m only 21. How is this possible?” Then the shelter connected 
Maya to SOME.

SOON THEREAFTER, Maya’s caseworker at SOME called with good news. 
An apartment was available at SOME’s Harry and Jeanette Weinberg Building, 
a transitional housing program for families. Maya could sign a lease right 
away. “I went back to DC general that night, packed up me and Heaven’s stuff, 
and I did not look back,” remembers Maya.

One open door soon led to another, and over the course of the next year, 
Maya’s and Heaven’s lives started changing for the better. “Coming from a place 
of a broken world, you don’t trust,” explains Maya’s case worker, Ms. Fatimah. 
“So, you have to build the trust first. Then she was able to walk with us through 
the process of stabilizing her life.” As part of SOME’s whole person approach, 
that meant getting Maya and Heaven access to the tools they needed to get 
on and stay on a path to sustainability.  

“What does that mean?” says Ms. Fatimah. “Learning about finances, learning 
about your credit, learning about how to interview, learning about what’s the 
difference between a job and a career.” It meant getting Heaven back to a place 
where she was healthy enough to go to school. It meant helping Maya find a 
school where Heaven could get the speech therapy she needed, alongside 
opportunities to grow socially and emotionally. My job, explains Fatimah, was 
“to show Maya a different path for her life and walk her through those steps. 
Every step forward was about getting her to see, ‘This is the life I truly want.  
I know I have a lot of steps to get there, but it can be done,’” explains Fatimah.

TODAY, Maya and Heaven live at SOME’s Independence Place. Maya recently 
celebrated her seventh anniversary at her job. Heaven is healthy and thriving 
and will graduate from elementary school in 2023. Maya’s next step? Applying 
for SOME’s Accelerated Housing Program, a two-year program to prepare her 
for home ownership. 

“Since branching out in the program and learning, my attitude is not ‘me 
and my daughter against the world’ anymore,” says Maya. “SOME was my 
steppingstone to the next level,” she says. “If you asked me to describe SOME, 
I would describe SOME as a life changer. It changed my life.”
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SAVING, IMPROVING, 
& TRANSFORMING LIVES

From our humble origins 
as a lunch line, we have 
become a leader in 

• AFFORDABLE HOUSING

• HEALTHCARE

• REHABILITATIVE SERVICES

• EDUCATION AND 
EMPLOYMENT TRAINING

• FOOD SECURITY

In 1970, when Father Horace McKenna, S.J. and an 
interfaith group of priests, ministers, and lay persons 
founded SOME, their goal was simple: to help feed 
Washington DC’s hungriest citizens.

Today, SOME offers a comprehensive set of 
services that meet a full spectrum of needs for those 
experiencing homelessness and extreme poverty in 
the District of Columbia. 



|     7 THE C AMPAIGN FOR SOM E

OUR PROGRAMS HELP OUR NEIGHBORS  

FIND PATHWAYS OUT OF POVERTY AND ACHIEVE  

LONG-TERM STABILITY AND SUCCESS.

They break the cycle of  
poverty and homelessness.

238,880
meals

10,618
showers

5,805
medical visits

224
adults in addiction  

recovery

23,991
sets of clothes

245
students  

in job training

12
abused or neglected 

senior citizens in 
emergency housing

202
families with

390
children, and

580 
single adults  

placed in safe, 
affordable housing 

AT A 
GLANCE

When they started,  
SOME fed people. 

Then they realized 
people needed a place 
to shower to get a job. 

Then they added  
healthcare and 

job training. 

Then addiction 
treatment so people 

could be eligible 
for housing.

SOME builds a path 
out of homelessness 

and poverty.

They give people 
a compass and say,  

‘Follow that compass.  
It’s not going to be easy,  

but if you follow it,  
you can get out.’  

PHIL BROWN,  
LONG-TIME DONOR 

& VOLUNTEER
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Our job going forward is to take advantage of those tools we have— 
the talent, the physical infrastructure, the buildings, the culture, the 

operational chops, the know-how—and build on it so we can serve more 
people and we can serve them better. So that we can do what we say we do: 
save lives, improve lives, and transform lives—of individuals, their families, 

and the communities where they live, work, and play.

RALPH BOYD, PRESIDENT & CEO

The demand currently outpaces our 
ability. In recent years, SOME has 
seen a significant increase in demand 
for our services. We receive as many 
as 85 applications for each housing 
vacancy. Our mental health and 
addiction services have twice the 
number of appointments than they did 
just five years ago, growing from 3,077 
to 6,129 in 2021; and we continue to see 
growing need for such services.

We must do more. If SOME is going 
to move the needle on homelessness 
and poverty; if we are serious in our 
commitment to helping our neighbors 
better navigate pathways out of 
poverty, we must serve more people 
and serve them better.

Despite our successes, we must do more.

WHILE SOME HELPS MORE THAN 11,000 PEOPLE EACH YEAR, INCLUDING SINGLE 

PARENTS, CHILDREN, SENIORS, AND VETERANS, THIS REPRESENTS JUST A FRACTION OF 

THE GREATER NUMBER OF INDIVIDUALS AND FAMILIES THAT NEED OUR SERVICES.

There are approximately 5,000 men, women, and children 
experiencing homelessness in our nation’s capital each day.

One in five DC residents (almost twice the national average) lives 
at or below the poverty line, struggling to meet their basic needs.

One in 10 experience food insecurity, struggling daily to provide 
sufficient meals for themselves and their family. The number is 

even higher for children, with one in seven facing hunger.

Nearly 4% of residents are uninsured and lack basic access 
to healthcare, especially access to mental health and  

substance abuse services.
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We are excited to launch BUILDING for a BETTER TOMORROW: 
THE CAMPAIGN FOR SOME. Through this campaign, we will build 
and remake key components of our infrastructure so that we can 
significantly increase our capacity to serve more people by 2026 
and, in turn, do an even better job delivering the Whole Person Care 
that gets our clients on the path to long-term stability.

GROWING OUR 
AFFORDABLE HOUSING  

TO 2,000 UNITS,  
PROVIDING MORE THAN 
1,000 INDIVIDUALS AND 

FAMILIES A SAFE AND 
AFFORDABLE PLACE TO 

CALL HOME.

RENOVATING OUR 
FOOD DISTRIBUTION 

AND CLINICAL 
FACILITIES ON O ST NW  

TO SERVE MORE 
PEOPLE EVERY DAY 
AND SERVE THEM 

BETTER.

IMPROVING HOW  
WE DELIVER, TRACK, 

AND ASSESS THE 
WHOLE PERSON CARE 

THAT IS THE HEART  
OF OUR CLIENTS’ 

LONG-TERM SUCCESS.

We will do this by:
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PR IOR I T Y # 1 : 

CREATING MORE 
AFFORDABLE HOUSING UNITS, 
AS DEMAND INCREASES
$35 MILLION

WHAT WILL THAT MORE THAN 50% GROWTH  

LOOK LIKE FOR SOME?

Increased resources for affordable housing are an important  
component to reduce homelessness in the long term.

Today, SOME offers 
approximately 1,300 units 

of supportive-service, 
affordable housing for families 
and single adults experiencing 

homelessness and poverty.

• Expect that we will continue to focus on DC’s most vulnerable 
residents—those at the lowest end of the income spectrum.

• Expect that we will grow our ability to meet the special housing 
needs of specific populations, as we do today for single adults, 
families, seniors, veterans, and those recovering from substance 
abuse, for new groups such as domestic violence survivors and 
young adults who have aged out of the foster care system.

• Expect that we will begin to serve a more diverse clientele  
across a wider range of lower incomes through the expansion  
of programs like our Accelerated Housing Program that prepares 
our neighbors for market-rate rents or homeownership.

With SOME receiving as many as 85 new housing 
applications for every vacancy, the goal of our strategic plan 
is audacious: 2,000 units by the end of 2026.
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Our housing model is YES. We are not going to be tied to any particular 
box when it comes to what we are going to build and for whom. 

SOME has gotten to where we’ve gotten because we are strategically 
and tactically opportunistic. When there has been a need that we’ve 

identified, we’ve been able to pivot quickly to meet that need.

And we are going to build on SOME’s nimbleness moving forward. 
Certainly, we will build more single-adult units, more family units, and  

more senior units. But we will also expand to meet the demonstrated  
needs of other populations if and when we have the opportunity. 

RALPH BOYD, PRESIDENT & CEO

“WHAT IS OUR MODEL FOR REACHING 2,000 UNITS 
BY THE END OF 2026?”

Gifts to the BUILDING for a BETTER TOMORROW campaign will help fund the acquisition of multiple 25- to 
50-unit facilities and leverage additional financing for more affordable housing options throughout the District.

THE SMALL SC ALE OF OUR FACILITIES IS ESSENTIAL BEC AUSE:

1) It enables us to deliver 
our full range of supportive 
services to building residents

2) It provides us the flexibility 
to meet the needs of specific 
populations facility by facility. 
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2026

With your help, we will provide 2,000 units

SCATTERED SITE #4
300 Individuals and Families

LOCATIONS TBD
400 Individuals, Families,  

Veterans, and Senior Citizens.

JEREMIAH HOUSE
Individuals

WEINBERG 
TOWNHOUSES

Families

JOE SMITH HOUSE
Individuals

INDEPENDENCE 
HOUSE
Families 

FREEDOM HOUSE
Individuals

HORACE MCKENNA 
HOUSE
Families

BARNABY HOUSE
Families

ZAGAMI HOUSE
Families

CHESAPEAKE 
HOUSE
Families

BEDFORD FALLS
Individuals

KUEHNER HOUSE
Senior Citizens

CHABRAJA 
HOUSE

Individuals

GRIFFIN HOUSE
Families, Individuals

GASNER HOUSE
Individuals

FENDALL HEIGHTS
Veteran Families,  
Single Veterans

MARIAN’S HOUSE
Individuals

 
WEINBERG 
BUILDING

Families

REVEREND G. SMITH 
HOUSE

Individuals

CONWAY CENTER
Families, Individuals

LIZ DONOHUE 
HOUSE
Families

ANNA COOPER 
HOUSE

Individuals

KARIN HOUSE
Senior Citizens

N. CAPITOL CENTER
Individuals

THEA BOWMAN 
HOUSE

Individuals

1989

SHALOM HOUSE  
SOME opened its first affordable housing program for 92 formerly unhoused men and women.

Today we offer 1,300 housing units
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BASIC NEEDS: Food, hygiene, and clothing 
come first. SOME’s Dining Room offers two 
nutritious meals every single day to anyone 
who needs them. Our showers are available 
daily too. Our clothing room provides 
seasonably appropriate clothes. Meanwhile, 
our food pantry is stocked with non-
perishables and fresh produce to help meet 
our neighbors’ needs wherever they live.

HEALTHCARE: Healthcare providers at our 
medical and dental clinic understand the 
unique challenges facing those living in 
poverty, work with patients to provide the 
best possible health outcomes and serve 
patients regardless of their ability to pay.

SOCIAL SERVICES: Through case manage-
ment, mental health services, substance 
abuse treatment, and senior services, SOME 
addresses some of the underlying causes of 
homelessness and connects clients to the 
services they need to improve their lives.

JOB TRAINING: SOME Center for Employment 
Training (SOME CET) is a tuition-free adult 
education program that prepares adult learners 
for industry-recognized certifications in health- 
care and the building trades. On average, 245 
students participate in SOME CET annually, with 
a 77% pass rate for those pursuing an industry 
certification. Greater than 85% of graduates are 
still gainfully employed a year after completing 
the program .

AFFORDABLE HOUSING: At SOME, 
we believe that affordable housing and 
supportive programs improve the economic 
status of residents, revitalize neighborhoods, 
and stabilize lives. Our 1,300 units, spread 
across two dozen properties, address different 
issues and stages of homelessness, and 
redefine affordable housing by creating   
a stable foundation where our residents can 
explore their potential, supported by practical  
resident programs such as financial education,   
employment initiatives, parenting classes, 
and after-school programs for children.

We know that growth and transformation  
come from serving the whole person—

PHYSICALLY, SPIRITUALLY, FINANCIALLY, BEHAVIORALLY, SOCIALLY, AND EMOTIONALLY.

That’s why SOME’s programs are designed to meet the full range of our clients’ wellness needs 
and why our number-one priority for every new client is to understand who they are, what their 

strengths are, and what other needs they may have that we can address in a meaningful way.
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PR IOR I T Y # 2: 

UPGRADES TO OUR 
O STREET FOOTPRINT
$17 MILLION

Here, our facilities house  
our historic Dining Room, 
showers, food warehouse, 

pantry, and clothing closet; 
our medical and dental clinics; 

essential components of our 
addiction treatment and  

mental health programs; and  
our case management team 

and our administrative offices.

For many of our neighbors, O Street NW is the face of SOME.

WHILE THE QUALITY OF CARE WE DELIVER 

AT OUR O STREET FACILITIES IS UNMATCHED,
the current layout and design of these buildings limits our ability 
to serve more people and serve them as equitably, efficiently, and 
sustainably as we could.

• Clients with accessibility needs face obstacles with narrow 
corridors as well as steps to enter or exit program areas. 

• SOME’s facilities were built before we understood trauma-
informed care. As a result, clients that have experienced trauma 
find themselves in spaces where triggers abound: sound is 
amplified instead of dampened, exits are hidden around corners, 
and sight lines are blocked. 

• Many of our programs share spaces and equipment, making it 
much more challenging to measure the costs and impact of each 
of our programs.
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BRICKS AND MORTAR MATTER IN BEING  

ABLE TO EFFECTIVELY DELIVER OUR MODEL 

OF WHOLE PERSON CARE.

It’s not enough to deliver that promise through our 
programs. Our spaces and places must be conducive and 
suitable to our neighbor’s needs.

From the moment our clients first pass through our doors, 
we want them to know that we respect them; we see their 
worth and dignity; we can meet their needs for equitable, 
trauma-informed, Whole Person care; and we are here to 
walk alongside them as they navigate their personal path 
to long-term stability.

Through the Building for a Better Tomorrow campaign, 
we will reconfigure our footprint on O Street to increase 
our capacity and efficiency, while ensuring our neighbors 
the privacy, accessibility, and safety they require.

THROUGH THE  

BUILDING for a BETTER 
TOMORROW 

CAMPAIGN, SOME WILL:

RENOVATE OUR DINING SERVICE FACILITY to expand 
the kitchen and production area while also adding bathing 
facilities, computer and internet access, and a mail room. 
Renovations will also include digital kiosks for neighbors to 
more easily and safely access services.

RENOVATE THE WAREHOUSE adjacent to the dining 
hall to expand core programs such as food distribution, 
medical clinics, and treatment programs for mental health 
and substance abuse.

CREATE PATHWAYS AND ACCESS POINTS between our 
facilities that are ADA compliant, person centered, trauma 
informed, and focused on allowing our neighbors and our 
team to better navigate between our program areas.

If you want people to 
be successful and safe,  
you have to provide  
healthcare, mental  

health, and addiction  
treatment services.  

Especially with  
addiction recovery  
and mental health. 
It’s not realistic to  

think that someone’s  
problems are going to  
go away just because  

they have a room. 

SOME’s services 
are critical,  

and they provide  
a sense of hope. 

They say, “let’s get 
to the heart of your 

struggle. Let’s help you 
with that. Let’s find a 
path forward so you 
can pull yourself up.’ 

BRIDGET MORRIS, 
 DONOR
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We understand you are not just the challenges you are facing, the diagnosis you have, 
the problems you have overcome, or the trauma you have experienced. Our job is to 

figure out the elements that make you unique so we can pull them together to create a 
plan that’s just for you, to help you move forward, whatever that looks like in your life.

BERINNA DOGGETT, EXECUTIVE VICE PRESIDENT OF HEALTH AND EMERGENCY SERVICES

SOME’S APPROACH TO WHOLE PERSON CARE WORKS BECAUSE EVERY PROGRAM IS:

1. PERSON CENTERED. Every single program looks at each person as a 
unique individual. Our job as providers, helpers, clinicians, and support 
staff is to figure out what makes each client unique so that we can create 
a plan that puts each client on their personalized path to success.

2. STRENGTHS BASED. We look at strengths—not weaknesses, 
challenges, and diagnoses—because we know that a client’s strengths 
are essential to their ability to achieve their goals.

3. TRAUMA INFORMED. Almost 100% of our clients have experienced 
some sort of trauma. Our staff is trained to recognize and respond 
to trauma and create an environment that fosters trust, safety, 
empowerment, and healing.

4. RACIAL EQUITY. We understand we need to look at everything 
through a lens of racial equity, because racial equity is tied to every 
element of wellness. Our job is to make sure we are not perpetuating 
clinical stereotypes of negative health impacts.

5. HELPING PROCESS. Evidence-based research helps us identify what 
steps move clients forward, assess our impact, and demonstrate how  
we are making a difference in the lives of the people we are serving.
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SOM E SUC CE S S STORY

DAWIT TESFAMICHAEL
DAWIT TESFAMICHAEL FIRST HEARD about SOME 
through a friend who was also a SOME client. At the time, 
Dawit was dealing with addiction. “I knew I wasn’t living 
up to my full potential,” Dawit says. 

When Dawit walked through SOME’s door and met with 
a case manager, he understood his path forward started 
with treating his addiction. Soon thereafter, Dawit enrolled 
in SOME’s comprehensive Addiction Treatment Program, 
which provides a safe house prior to residential treatment 
and transitional housing after treatment is complete. 

AFTER RESIDENTIAL TREATMENT, Dawit was ready 
to take on life. He joined SOME CET where adult stu- 
dents like Dawit can earn occupational credentials and 
certifications in both healthcare and building trades.  
Dawit  credits his SOME CET instructor, Amisha Gathers,  
for helping him make the transition from a retail job to 
a new career as a medical assistant. “SOME CET’s hands- 
on environment in the classroom made learning a lot 
easier,” he says.

Dawit graduated from SOME CET, obtained his certifi-
cation, and began working for SOME’s Senior Services at 
Kuehner House. TODAY, DAWIT IS E XPERIENCING 
WHAT IT’S LIKE TO HELP OTHERS find and stay on 
the path to sustainability. “I would’ve never thought that 
I would be here,” says Dawit. As a program manager at 
SOME’s Karin House, Dawit coordinates activities that 
contribute to the health and wellbeing of vulnerable 
seniors. Talk about full circle!

DAWIT’S PATH 
AT SOME

Addiction Treatment

CET
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PR IOR I T Y #3: 

IMPROVING HOW WE  
DELIVER, TRACK, AND ASSESS  
WHOLE PERSON CARE
$3 MILLION

THROUGH THE BUILDING for a BETTER TOMORROW 

CAMPAIGN, WE WILL INTEGRATE TECHNOLOGY 

PLATFORMS TO:

If SOME’s comprehensive 
approach to breaking 

the cycle of poverty and 
homelessness is what makes 
our organization a success, 

it also presents logistical 
challenges because our case 

workers support clients 
on many different fronts 

simultaneously. 

A client’s first involvement with SOME might include receiving 
dental care and starting addiction recovery treatment. A year 
later, that same client’s need for services have evolved: they have 
enrolled in SOME CET and need guidance with job applications, 
while gaining stability with housing.

• Coordinate our clients’ care and track their progress.  

• Enable our case workers to optimize support for clients as they 
follow their individual paths to self-sufficiency. 

• Ensure we provide our services as equitably as possible. 

• Capture quantitative data on the impact of our programs so that 
we can invest resources responsibly and improve programs not 
producing the results we need.
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We’ve got to know how our clients are doing as they follow their paths to stability. 
That means monitoring, tracking, measuring, and assessing so if they are falling 

behind, or if we are falling behind in our support of them, we know that as soon as 
possible so we can identify the whys and whats and the changes we need to make.

STEPHANIE BROWN, 

EXECUTIVE VICE PRESIDENT & CHIEF PERFORMANCE OFFICER

Health Emergency
Housing

Meals ClothingShowers Elderly
Services &
Housing

Family
Housing

Single
Adult

Housing

Mental 
Health

Addiction
Recovery

Employment
Training

EMERGENCY SERVICES REBUILDING SERVICES STABILITY SERVICES
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If we are not saving, improving, and transforming lives, then we are not getting it done. 
We need to know our impact every day with every client.

ED QUINN, DONOR

Back in 1999, that wasn’t the case, but it was 
precisely what caught the attention of Ed Quinn, 
then the owner of TW Perry Enterprises. 

SOME had recently purchased a run-down 
apartment complex with plans to convert it into 
modern, affordable housing units. That’s when 
Father John Adams first approached Ed about 
the possibility of donating building supplies to 
help reduce the cost of renovation. “You can 
imagine that we had requests coming in from 
every imaginable good-faith charity,” says Ed, 
but SOME quickly rose to the top. “Father John 
was inspirational—the most honest, savvy charity 

manager. He was able to do much more good for 
every dollar given and every hour volunteered 
than anyone I’d ever seen,” Ed explains.  
That transformation of dollars, and in this case, 
building supplies, into tangible improvements for 
Washington DC’s unhoused population? That 
was impact, and it cemented Ed’s ties to SOME.

Ed could see the personal impact SOME had on 
its clients, too. “They were hands on—on the 
front lines—what I call an ‘each charity,’” says Ed. 
“At SOME, it wasn’t about serving a bunch of 
people that walked through. They took an interest 
in each person that they were going to help.”

INSPIRATION & IMPACT

Impact.

AS A TERM, IT’S UBIQUITOUS TODAY, A WORD THAT MOST COMMUNITY 

ORGANIZATIONS USE TO DESCRIBE THE MEASURABLE OUTCOMES OF THEIR WORK.
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Recently, Ed and his wife, Kathy, established a 
family foundation and have increasingly involved 
their children in their philanthropic decision 
making. Impact is still top of mind as the Quinns’ 
children look to extend their parents’ legacy.  
“We want to honor Father John and acknowledge 
how SOME has grown as an organization to meet 
even more peoples’ needs over the years,” says Ed’s 
daughter, Bridget. 

It’s no surprise, then, that Ed and Bridget are 
excited about the opportunity to help SOME 
improve how we deliver and track our unique 
Whole Person care as part of the Building for a 
Better Tomorrow campaign. “Gathering data can 
inform how SOME makes decisions and provide 
the most effective treatments,” says Bridget. For Ed, 
that data will also fuel SOME’s continued growth 
and improvement. “You’ve got to prove what you 
are doing is working and that the outcomes for 
the people you are serving are better because of 
your investment in them. SOME started off with 
a soup kitchen, serving a couple of hundred meals 
a day. Now they serve thousands a day—with 
housing, medical and dental care, substance abuse 
treatment,” says Ed. “The numbers speak for 
themselves. Thousands of people, every year, have 
some portion of their lives made better because of 
SOME. That’s impact. That’s making a difference.”

Ultimately, the Quinns hope the impact that has 
inspired them to give generously for so many years 
will inspire new donors to give big too because 
when they do, SOME will be able to amplify its 
impact in the years ahead by serving more people 
and serving them even better. 
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ANGELO BYNUM
2021 SUBSTANCE ABUSE  
DISORDER TREATMENT  
GRADUATE

“If I was asked a year ago to talk about 
my life, I would say two words: extremely 
unmanageable. I lost all ability to live life 
on my terms. I couldn’t understand how 
a man like myself became helpless and 
living on the street. Reluctantly, I finally 
enrolled at SOME. For the first time in my 
life, I was given an opportunity to change 
for the better. Not only did they teach me 
positive social skills, but they also gave 
me the resources I needed to become 
a part of society again. I got a second 
chance to do things right. I’m truly grateful 
for this opportunity. With the help of 
SOME, I can not only make an impact on 
my life but the lives of so many more.”

CHRISTOPHER 
DIXON
2013 SOME CET GRADUATE 

“I left from SOME, and their  
career development took me far.  
I graduated and I immediately 
found employment working  
at a construction company  
that works on all of SOME’s 
properties. From there,  
I went on to manage multiple 
properties and managed 
supervisors. I now work  
in a development company  
that manages properties in 
Florida. SOME CET is an  
awesome program.  
It can change your life.  
It changed mine.”

RAE MILLER
“SOME is an advocate when you 
are down. The staff cares about 
you and wants you to see you 
succeed. It’s like you’re a part of 
a family, the SOME family.”

THE MANY  
FACES OF SOME
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SOME has a long track record of success.  
We have the people. We have the know-how.

WE REMAIN COMMITTED TO PROVIDING WHOLE PERSON CARE THAT HELPS  

DC’S MOST VULNERABLE RESIDENTS FIND PATHWAYS OUT OF POVERTY.

We invite you to become our partner on this journey. Your gift will 
enable us to increase our supply of affordable housing, improve our 
full suite of transformative support services to reach more people, 
and better deliver Whole Person care that supports our clients on 
the path to stability and prosperity.

One of our greatest  
strengths has been our  

ability to be nimble,  
to flex and change,  

and to meet our clients  
wherever they are. 

Now is the time to  
close the gap between  
the number of people  

who need our services  
and the number we  
can actually serve. 

Because by scaling up  
our organization,  

we will help more of  
DC’s most impoverished  

residents survive, find  
stability, and ultimately  

achieve prosperity.

YOUR GIFT TO THIS CAMPAIGN HAS THE POWER 

TO BE TRANSFORMATIONAL—FOR SOME AND FOR  

OUR COMMUNITY.

• YOUR GIFT WILL FUEL OUR GROWTH. We will be able to 
help more of our neighbors get on the path to success and 
sustainability because of you. 

• YOUR GIFT WILL BE THE SPARK THAT IGNITES COMMUNITY 
CHANGE. Every individual who breaks free from the cycle of 
poverty and homelessness and finds success and stability through 
SOME’s programs not only improves their own lives, they also 
improve the lives of their families, strengthening the foundation 
of communities across the city.

The time is now. 
BECOME OUR PARTNER TODAY

YOU WILL BE THE REASON WE CAN MOVE THE NEEDLE ON  

HOMELESSNESS AND POVERTY THROUGHOUT WASHINGTON DC. 

YOU WILL BE THE REASON WE SAVE MORE LIVES, IMPROVE MOVE LIVES,  

AND TRANSFORM THE COMMUNITIES AROUND US FOR THE BETTER.



SO OTHERS MIG HT E AT

71 O Street, NW, Washington, DC, 20001 
202.381.0516  |  SOME.ORG


